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鄧雨賢數位典藏加值應用研究—以文化產品設計為例
An Exploratory Study of Value-added Applications for Yu-Shian 
Deng’s Digital Archive: A Case Study of Cultural Product Design
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摘　要
̨ᝄࠪᆀʘ˨቎ڠሬ΋͛ٙЪۜ࢕ఏ˒ወd˼ٙЪۜν̬e˜eૐeڠ̬ɽΤϜމɽ
଺ᆞٝdఘ၈މ̨ᝄࠪᆀ̦ٙࠠࠅԢ೻຦f͉޼Ӻ࣬ኽࣹ෤ጤ˖ʷ҅ʘ቎ڠሬᅰЗ௹ي᎜
ܔໄࣩʘՊᔛ຾᜕d༶͜ᅰЗՊᔛʘ९ҿdഐΥ˖ʷ௴จdආБ˖ʷପۜٙක೯ၾ̋࠽fᔟ͟
ᅰЗՊᔛ९ҿᔷ౬Ї˖ʷପۜணࠇʘཀ೻d౤̈ᅰЗՊᔛᏐ͜׵˖ʷପۜʘ̋࠽এഖၾݴ೻f
͉޼ӺீཀᅰЗՊᔛۜٙʱᗳၾʱؓdܔ࿴̈ɓࢁᅰЗՊᔛ̋࠽Ꮠ͜ʘᅼόdԨ˸ྼყணࠇࣩ
Է᜕ᗇᅰЗՊᔛ̋࠽Ꮠ͜ʘ̙Б׌f˸ಂܙމ͊Ըዝ̦ࠪᆀɛيʘᅰЗՊᔛ̋࠽Ꮠ͜౤ԶਞϽ
ʘᅼόf
ᗫᒟοj  ᅰЗՊᔛe˖ʷ௴จପุe˖ʷପۜணࠇe቎ڠሬ
Abstract
Mr. Yu-Shian Deng, esteemed as the Father of Taiwan Music, composed numerous well-known 
folk songs that are considered as the milestones of the Taiwan music history. The Cultural Affairs Bu-
reau of Taoyuan County in Taiwan has established a digital archive of Mr. Deng to commemorate his 
achievement. This study describes the authors’ experiences in cultural product design for the archive. 
Based on the analyses of the archival content and historical background, this study proposed a design 
approach that emphasizes the content and context characteristics of the archive. This approach may be 
applied in the future value added applications and cultural product design projects for people-centered 
archives.
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壹、	 前言
Б݁৫਷࢕߅ኪ։ࡰึІ2002ϋપਗ
ᅰЗՊᔛ਷࢕ۨࠇ೥dಂૐҢ਷ঐϓމ
ԭ˄ήਜᅰЗʫ࢙೯࢝ࠠᕄfᎇഹՊᔛࠇ
೥ʫ࢙೯࢝ٙආБd׵2008ϋਗ਼Պᔛࠇ೥
ၾᅰЗኪ୦਷࢕ۨ߅Ҧࠇ೥̋˸዆Υd
ϓމɓ዆Υۨࠇ೥ᅰЗՊᔛၾᅰЗኪ୦਷
࢕ۨ߅Ҧࠇ೥fίՊᔛࠇ೥ٙપБɨd஢
ε˖يၾኜيᔟ͟ᅰЗ߅Ҧٙ༶͜Ͼ̋˸ڭ
πf್ϾdᅰЗՊᔛՉͦٙʔසස݊ί׵ڭ
π˖يၾኜيɪdՉ̋࠽༶͜ɪ͵މࠠࠅͦ
ٙʘɓf຾ᅰЗՊᔛܝٙ˖يdீཀ̋࠽༶
͜dᜫՊᔛʫ࢙ᓖ୭͛೷Ͼࠤ͛ٙᝈชd˸
࿃อεʩe̻׸ڐɛٙ۶࿒ၾɽ଺ટᙃdආ
ɓӉ౤ʺ˖يٙڝ̋ᄆ࠽f
ڐϋԸҢ਷˖ʷ௴จପุٙ౤ࡇd΢ޢ
ጐ฽రӋ˖ʷၾ௴จഐΥʘ̙ঐ׌ၾ೯ซԱ
ኽfΪϤd˖ʷ௴จவ෯อጳପุჯਹdɰ
஼နաՑִ݁ᗫءdνjʫ݁௅׵2009ϋ౤
̈ٙʬɽอጳପุપਗࠇ೥ʕdу̍ў
ə˖௴ପุίՉʕfɦν֠ஈ஝ྌ޼ীචݬ
ٙ˖ʷ௴จପุ೯࢝ণࣩ౤̈dίίٙ
ᜑͪəִ݁ዚᗫ࿁வ˖௴ᇍᖚٙࠠൖf˖ʷ
௴จପุீཀ˖ʷၾ௴จٙഐΥɨ೯౨Չࣖ
ूd˸˖ʷ̋࠽ၾ௴จ̋࠽ʘ˙όϓމɓՈ
޴຅ᆑɢٙอጳପุf
˖௴ପุމ˸˖ʷމ࣬๕ʘ௴จପุd
ϾᅰЗՊᔛڐϋԸՊᔛʘᔮێϓ؈dʔසމ
௴จɛʑ౤Զᔮబٙ˖ʷʫ଄dՊᔛٙʫ࢙
һ੬੬ϓމ˖௴ପุᏐٙ͜௰Գ९ҿ༟๕f
ΪϤd˖௴ପุ੻˸ீཀᅰЗՊᔛࢫה౤Զ
εʩϾᔮబٙ९ҿආБ༶͜dପ͛৷ڝ̋ᄆ
࠽ၾ৷˥๟ٙ̋࠽ପۜdԷνj݂ࢗၾجᚆ
ନהΥЪٙᙶࣹᏕ݆eࣹڀᕐዲନ
ኜଡ଼dуପ͛əᅰЗՊᔛ༶ٙ͜อᅼόdᄿ
ա΢ޢλ൙f
ίᅰЗՊᔛʫ࢙ʕdϞഹ΢ό΢ᅵٙ
Պᔛʫ࢙dνjІ್eɛ˖eࠬڳeᖵஔ
ഃfίவԬՊᔛʫ࢙ʕdɛيᗳʘᅰЗՊᔛ
һ݊̕Ϟ޴຅ٙˢࠠfɛيᗳʘᅰЗՊᔛ
ίᅰЗՊᔛʱᗳʕdԱኽՉɛيʘत׌ၾԒ
ʱdϾϞഹʔΝٙʱᗳdνᅂࠪ˴ᕚʕٙࠪ
ᆀɛيeᏦࣩ˴ᕚʕٙ݁طɛيfɛيᗳᅰ
ЗՊᔛʫ࢙ʕd͵଄ܼəɛيٙ޴ᗫ˖يe
˓ᇃe௴ЪഃഃdՊᔛʫ࢙ɰ޴༰Չ˼ᗳй
ᔮబfίεᗳۨٙᅰЗՊᔛʫ࢙ʹᔌɨdɛ
يᗳᅰЗՊᔛʫ࢙ˢ༰࢙׸Ϟ̙ᛘ׌ၾ݂ԫ
׌dί຅ʦ݂ԫБቖ຅༸ٙᆓݴɨd̙˸߉
ᜑ̈Պᔛٙࠠࠅ׌f
ཀ̘ίɛيᗳᅰЗՊᔛ̋࠽༶͜яତ
ɪd௰੬Ԉீཀεద᜗ၣ१ၾ̈وᅂࠪഃ˙
ό࢝ତɛيᗳᅰЗՊᔛٙᔮబ׌f್Ͼd༪
୭̈ᅰЗჯਹᇍᖚ˸ྼ᜗яତʘ˖ʷ̋࠽ண
ࠇۆ༰ˇԈfΪϤd͉޼Ӻਗ਼ᔟ͟˖ᘠઞী
ၾࡈࣩʱؓdආБɛيᗳᅰЗՊᔛ׵̋࠽ண
ࠇᏐ͜ʘତرə༆̮dԨආɓӉ͟ʱؓഐ
؈də༆л݅͜ϞᅰЗՊᔛ༟๕ආБ̋࠽ண
ࠇʘࠅ९f
͉޼Ӻீཀࣹ෤ጤ቎ڠሬᅰЗՊᔛࠇ
೥dһଉɝٙə༆வɓЗ஗ܝ˾˰ɛయ၈މ
̨ᝄဂᑼʘ˨ٙਃɽࠪᆀ࢕f቎ڠሬ΋
͛ٙ௴Ъଉଉٙᅂᚤə̨ᝄဂᑼٙ೯࢝d97
቎ڠሬᅰЗՊᔛ̋࠽Ꮠ͜޼Ӻ{˸˖ʷପۜணࠇމԷ
νҢࡁהЀᆞঐ༉ٙૐ݆ࠬeڠց
ڀഃဂϜdᎇഹዝ̦ϾϓމҢࡁ˚੬͛ݺ
াኳʕٙɓ௅ʱfਗ਼቎ڠሬ΋͛޴ᗫ๫˪e
௴Ъeԫᔴഃ޴ᗫ˖يீཀ༟ࣘϗණၾɛي
ஞሔഃ˙όd༶͜ᅰЗ߅Ҧ̋˸Պᔛڭπf
͉޼Ӻʕਗ਼˸቎ڠሬЪމྼყࡈࣩʘࣩԷd
ઞীνО༶͜቎ڠሬᅰЗՊᔛ׵̋࠽ணࠇᏐ
͜dආБՊᔛ༟๕ᔷʷfᔟϤə༆ᅰЗՊᔛ
༟๕ίၾ˖ʷପۜணࠇഐΥ༶ࣛ͜dהᏐء
จʘࠅᓃf
貳、	 從數位典藏到文化產品加
值設計
ɓe ᅰЗՊᔛၾ̋࠽
ᅰЗʷࣛ˾ٙՑԸdҷᜊəҢࡁ˸ֻٙ
͛ݺ˙όdீཀᅰЗʷٙҦஔආБ༟ৃʹݴ
˸ʿڭπdϓމ͊ԸٙᒈැfҢ਷Б݁৫਷
࢕߅ኪ։ࡰึ׵2002ϋЇ2007ϋගપਗᅰ
ЗՊᔛ਷࢕ۨ߅Ҧࠇ೥ၾᅰЗኪ୦਷࢕
ۨ߅Ҧࠇ೥ਗ਼Չΐމ਷࢕ࠠࠅ೯࢝ࠇ೥f
׵2008ϋ዆ΥމᅰЗՊᔛၾᅰЗኪ୦਷࢕
ۨ߅Ҧࠇ೥f
࣬ኽҢ਷਷߅ึ̈وʘᅰЗՊᔛҦஔ
คᇜ2007و࿁ᅰЗՊᔛɓ൚່֛dᅰ
ЗՊᔛڷܸjਗ਼הϞڭπᄆ࠽ʘྼ᜗אڢ
ྼ᜗༟ࣘdீཀᅰЗʷ߅ҦҦஔʚ˸ڭπʿ
Ꮠ͜fБ݁৫਷߅ึd2007຾͟ᅰЗ
Պᔛܝٙ˖يd˸ᅰЗʷٙҖό̋˸ڭπd
Ύ຾͟༟ࣘʔᓙٙଢ଼ጐၾࣧࠈdᆽڭՉ༟ࣘ
ٙҁ዆׌ၾ͍ᆽ׌fீཀᅰЗՊᔛࠇ೥ٙྼ
݄dʔස౤Զəܝᚃ޴ᗫ޼Ӻٙ༟ࣘਞϽd
͵ϓމə̋࠽Ꮠٙ͜९ҿԸ๕fνОਗ਼ᅰЗ
Պᔛٙʫ࢙ீཀቇ຅ٙ̋࠽ᅼόϾପ͛ՈϞ
઺ԃ׌א̹ఙ׌ٙ˖ʷପ͉ۜ݊޼Ӻٙᗫء
ᙄᕚf
ᅰЗՊᔛהՊᔛٙʫ࢙̍ўəj͛ي
ၾІ್e͛ݺၾ˖ʷeႧԊᅂࠪၾอၲeᖵ
ஔၾྡ྅eήྡၾܔጘe˖ᘠၾᏦࣩഃfί
˸ɪʱᗳʕdᅰЗՊᔛהڭπٙɛي޴ᗫʫ
࢙dৰəਗ਼࿁̨ᝄዝ̦೯࢝ϞഹଉჃᅂᚤٙ
ɛي̦ԫ̋˸Պᔛڭπ̮dһீཀᅰЗՊᔛ
˙όd੻˸ᜫܝ˾˰ɛঐһ̋ə༆வԬ࿁
̨ᝄϞഹʔ̙ጋ๘ᅂᚤٙࠅɛfϾᅰЗՊᔛ
ʱᗳʕdɛيᗳʘᅰЗՊᔛΪᏐՉत׌ၾߠ
౻ʘʔΝdΪϤ΢І஗ʱᗳίʔΝᗳйʕf
ν˖ᘠၾᏦࣩʱᗳʕ݁طɛيא˚ኽࣛ˾ɛ
يdᖵஔၾྡ྅ʕٙࠪᆀɛيאᖵஔɛي
ഃfϾɛيᗳᅰЗՊᔛʫ࢙ʕd͵Պᔛəɛ
ي޴ᗫٙ˖يe௴Ъe˓ᇃeዝ̦ߠ౻ഃʫ
࢙dΪϤίՊᔛʫ࢙ٙяତɪɰ޴຅εʩᔮ
బf
ϾᅰЗՊᔛܝٙᏦࣩe९ҿdீཀ̋
࠽༶͜dһ̙˸༺Ցኪ୦e޼Ӻe຾᏶ഃ
ࣖ͜dආϾ೯౨ᅰЗՊᔛʘॆ͍ͦٙfᅰ
ЗՊᔛ̋࠽Ꮠٙ͜ᇍఖ޴຅ᄿعd࣬ኽධ
ᆎe௓௛ശe௓݇ޜeெഌޮ2005ഃਖ਼
࢕ኪ٫࿁ᅰЗՊᔛପุਠุᅼόʘઞী޼Ӻ
ʕڌͪdᅰЗՊᔛ̋࠽̙Ꮠ͜Ї;ඝၾ࢈
ᆀeኪ୦ၾ޼Ӻe˖ʷၾ͛ݺჯ
ਹɪfՉʕ˖ʷၾ͛ݺჯਹ݊ਗ਼ᅰЗՊ
ᔛ༟๕ၾɽ଺͛ݺࢹࢹ޴ᗫٙᏐ͜dீཀᅰ
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ʷኬᚎБ೻ഃf
ɚe ɛيᗳᅰЗՊᔛၾ̋࠽
̨ᝄவ෯ɺήึയə฽މᔮబٙɛ˖
ࠬઋၾήଣतЍdڐϋԸה৷ਨ̨ٙᝄ͉ɺ
˖ʷdՉྼఱίЫҢ͛ݺմቊfϾவԬίҢ
ࡁԒᗙהᐑᔎٙήଣɛ˖d̨͍݊ᝄ͉ɺ˖
ʷٙၚ᜖הίfீཀᅰЗՊᔛٙɢඎdவԬ
Պᔛɨٙ९ҿၾᏦࣩdঐ੄һމᄿعٙ஗೯
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ᅰЗ̋࠽༶͜ʘ̮d͵౤Զəί˖ʷ̋࠽ண
ࠇɪʘ९ҿԸ๕fீཀ˖ʷၾ௴จٙഐΥɨ
೯౨Չࣖूd༺Ց˖ʷ̋࠽ၾ௴จ̋࠽ʘͦ
ٙfΪϤdீཀᅰЗՊᔛࢫה౤ԶεʩϾᔮ
బٙ९ҿආБ༶͜dପ͛৷ڝ̋ᄆ࠽ၾ৷˥
๟ٙ̋࠽Ꮠ͜f
ɛيᗳʘᅰЗՊᔛίᅰЗՊᔛʱᗳʕd
ԱኽՉɛيʘत׌ၾԒʱdϾϞഹʔΝٙʱ
ᗳdԷνjίᅂࠪᗳйʕd˸ࠪᆀ࢕ҽइୂ
މԷdΪՉЪۜၾɛي׌ሯމࠪᆀ޴ᗫʘ
݂dΪϤՊᔛʫ࢙ഹࠠίᅂࠪᗳ௅ʱfϾɦ
νኜيᗳʕٙเߵࠬdՉ௴ЪЪۜ˴ࠅމͭ
᜗ᎉ෧ᗳʫ࢙dΪϤՊᔛʱᗳɪуഹࠠίኜ
يɪfᅰЗՊᔛהڭπٙɛي޴ᗫʫ࢙dৰ
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౻ഃ༟ৃd౤Զᓭᚎ٫ආɓӉə༆ɛي݂ԫ
ഃʫ࢙f˸ɛيᗳᅰЗՊᔛίᏐ͜׵˖ʷପ
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ɪdۆ༰މˇԈfίவԬ஗ᅰЗՊᔛٙɛي
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ᔛၾ˖ʷ̋࠽הяତٙεʩࠦႶdνࣛ֠ʈ99
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ᖵe˖Ոۜ͜e֢࢕͛ݺഃʫ࢙dᜫՊᔛʫ
࢙Ϟഹ࿃อٙяତfՊᔛʫ࢙຾ᅰЗҦஔڭ
πܝd݊ʔᏐၾ໊଺Ⴣᕎٙfீཀ̋࠽༶͜
ٙᔷʷdᜫՊᔛʫ࢙һ൨ڐɽ଺dᜊϓၾ͛
ݺࢹࢹ޴ᗫٙʫ࢙dɛيᗳᅰЗՊᔛ͵݊ν
Ϥfਗ਼ɛيᗳᅰЗՊᔛʫ࢙ᔷʷ༶͜d˸˖
ʷ̋࠽ၾ˖ʷ௴จٙഐΥяତdᜫٟึɽ଺
ঐ੄˸ʔɓᅵٙ଻Έeԉܓ̘޶ܙவԬዝ̦
ɛيf
ɧe ᅰЗՊᔛၾ˖ʷ௴จପุٙʹึ
ڐϋԸ˖ʷ௴จପุٙ౤ࡇɨd˖ʷٙ
࣬ਿԸ๕dϓމəҢࡁהܢ૧రӋٙ௴จʫ
࢙fҽ˜ᇳ1996౤̈˖ʷᗆйܸ݊ɓࡈ
਷࢕ٙ਷͏࿁˼ࡁٙ਷࢕˖ʷϞ΍ᗆʿҳɝ
ชd˼ࡁႩᗆІʉٙ˖ʷdɦঐ૶ูܸ̈І
ʉ਷࢕ٙ˖ʷतሯf˖ʷÑ˾ڌٙ݊ɛᗳה
Ϟݺਗٙяତা፽d̍ўəҢࡁٙၚग़eܠ
ซe௴Ъe͛ݺ˙όഃഃdዝ຾ࣛ˾ٙϽ᜕
ၾଏᒠٙණϓfίІʉ਷࢕͛ݺٙɛ͏d࿁
׵Іʉ਷࢕ٙ˖ʷପ͛ႩΝชdԴ੻˖ʷପ
͛ၾ˼਷ٙࢨମdίၚग़eܠซe௴Ъe͛
ݺʕɰᘾўə˖ʷʘගٙᗆйf
ί຅˾Όଢʷٟٙึʕd˖ʷၾਠۜ
ٙޢᇞ஼နऊ̰fܝତ˾˴່ኪ٫༗׼ڦ
2001کಀܸ̈dૉಂ༟͉˴່ආɝܝତ
˾˴່ٙ˖ʷઋྤdܝତ˾˴່݊ᖵஔٙਠ
ۜʷdၾਠۜٙᖵஔʷf˖ʷၾਠۜٙᗫڷ
੽ཀ̘஗޼Ӻኪ٫ҭкٙͭఙdՑνʦ΢਷
ॸॸ˸˖ʷପุЪމ਷࢕ࠠࠅ݄݁ٙͭ
ఙϞ฽ɽٙᔷᜊfԷνཀ̘˸ڛεፕމ࠯ٙ
جᚆд၅ኪݼኪ٫dک฽ɢٙҭкהፗٙ˖
ʷʈุCultural Industryd˼ࡁႩމɽඎ
ልႡٙ˖ʷਠۜ݊ɓ၇Эɨٙᅼͷf್Ͼd
ί຅ʦΌଢʷ̹ఙٙࣛ˾d˖ʷˀϾϓމਠ
ۜʕࠠࠅٙᗆй൥ᅄdϾהፗٙ˖ʷᗆйא
݊˖ʷႩΝdɰீཀɽ଺˖ʷٙପۜϾ࿎ᜑ
̈ԸfΪϤdίהፗٙ˖ʷପุ݁ഄ
ʕd˖ʷٙतࣿ׌ၾᗆй׌νО஗࿎ᜑ̈
Ըd̙˸Ⴍ݊˖ʷପۜணࠇٙࠠᓃdɰ͉݊
޼Ӻהᗫءٙࣨːᙄᕚf
ΪϤd˖ʷ௴จପุ݊ɓࡈீཀ
௴จਗ਼˖ʷၾପุ̋˸ஹഐٙ
อጳჯਹf˖ʷމ௴จ౤Զהცٙ༟๕ၾ̻
̨d౤Զə௴จהცࠅٙ९ҿfପุᔟ͟௴
จٙஹഐၾ˖ʷഐΥd࿴ϓ˖ʷ௴จପุʫ
଄fϾᅰЗՊᔛהᘾўٙ˖ʷၾዝ̦ʫ࢙d
ϓމəɓᔮబ९ҿࢫd౤Զə˖ʷ௴จٙ
೯ซԸ๕fΪϤdᅰЗՊᔛᏐ͜Ց௴จ̋࠽
ɪd͵ִ݊݁ዚᗫڐϋԸ฽૧рɢʘͦᅺf
ᅰЗՊᔛீཀ௴จ̋࠽Ꮠ͜dᜫՊᔛ
˖ي࢝ତ̈อ጑ϾዹतٙࠦႶfνʕ̯޼
Ӻ৫ᅰЗՊᔛၾᅰЗኪ୦਷࢕ۨ߅Ҧࠇ
೥ᐼࠇ೥፬ʮ܃ၾৌྠجɛ༟ৃʈุഄආ
ึପุ˕౪ஈ΍Ν஝ྌੂБࠇ೥ÑᅰЗՊ
ᔛ዗ટࠇ೥d͵ܔໄəɓᅰЗՊᔛ௴
จ̋࠽ᅰЗ̨̻ၣ१ၣѧjhttp://www.
teldapbridge.org.tw/dᔊ၈ᅰЗՊᔛ዗ટࠇ
೥fၣ१ৰə౤Զί௴จପุɪٙ௴อ
೯࢝༟๕dආɓӉ̋˸዆Υe̋࠽̨ᝄ݅Ϟ
ٙ˖ʷ९ҿၾ༟๕̮d౤Զ؂ਕϞjదΥ؂
ਕe९ҿฤరe௴จ̹ණeجܛፔ༔eٟึ100
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௅ໝഃfՉʕ౤Զ޴ᗫϓ̌̋࠽ᔷ౬Ꮠ͜Ց
ପۜɪࣩٙԷԶɽ଺ਞϽf͉޼ӺආɓӉ዆
ଣ̋࠽ਠ̨̻͜ၣ१ɪ˸ᅰЗՊᔛ༶͜׵˖
ʷ̋࠽яତᗳйʘࣩԷପۜڌɓf
ᅰЗՊᔛ༶͜׵˖ʷପۜ̋࠽ᗳйɪ
޴຅ᄿعd˲ၾҢࡁ͛ݺࢹࢹ޴ᗫdνڌɓ
ʕdϞഹཥɿཥኜe؂ུeᓿۜe༟ৃeِ
Ոഃdே᙮ᅰЗՊᔛᏐ͜Ї˖ʷପۜɪٙ̋
࠽Ꮠ͜ᇍᖚf್ϾପۜٙяତҖόʞڀɞ
ژdί༶͜ᅰЗՊᔛ९ҿЇ˖ʷପۜɪ˴ࠅ
яତ˙όϞj(ɓ)ਗ਼ྡᅵٜટ༶͜׵ପۜɪ
ආБ̋࠽f(ɚ)യ՟̈ʫ଄˖ʷࠅ९ආБ༶
͜Ͼϓପۜf(ɧ)ྡᅵ຾͟ᔷʷࠠอணࠇி
ۨfΪϤdΪᏐʔΝяତ˙όٙ˖ʷପۜd
ה༶ٙ̋͜࠽˙όɰᎇʘʔΝfᅰЗՊᔛʫ
࢙༶͜Ї˖ʷପۜ̋࠽ɪdৰ඲ᏨൖՊᔛي
ʘ׌ሯeतЍ̮dί௰୞ପۜяତҖόɪd
ɰ݊ࠠࠅٙɓᐑfΪϤ߰ซяତ̈λٙᅰЗ
Պᔛၾ˖ʷ̋࠽ഐΥٙ௴จପۜၾணࠇd݊
ცࠅ஢εٙਖ਼ุၾҦஔʑঐ੄௴ி̈வԬ˿
ɛᜓᜮٙϓ؈f
̬e ˖ʷପۜʘணࠇʫ଄
˖ʷପۜ݊ɓ၇ʫў௴จٙ͛ପݺ
ਗdՈϞ౽ᅆৌପᛆ˲ෂ჈ݔԬٟึจ່
Throsby, 2003fᎇഹ΢ή˖ʷࠬઋeɛ
˖ܠซၾߠ౻ٙࢨମdӊࡈɛהঐ௴ி̈ٙ
˖ʷਠۜІ್ɰఱʔး޴ΝfϾҢ਷˖ܔึ
࿁׵˖ʷପۜɓ൚່֛ٙj˖ʷପۜ
ܸऒٙ݊ၾҢࡁ͛ݺ޴ᗫٙ˖ʷࠃ͛ପۜd
νࣣ͉eᕏႦeεద᜗ପۜeழ᜗eਨ˪e
ཥᅂe፽ᅂ੭eᑊΈ࢈ᆀeʈᖵၾࣛ֠ண
ࠇfேᓥ᙮׵˖ʷପۜٙᇍᖚfԟჿʡჿ
ᅵٙପۜʑঐ஗၈Ъ˖ʷପۜճkThrosby
2003౤̈ίᏨൖɓݺਗאପۜ݊щୌΥ
˖ʷପ່֛ۜࣛd̙˸Ꮸൖପۜ͛ପཀ೻Ո
Ϟ௴จࠅ९eପۜՈ˖ʷʫ଄Ԩෂ༺त֛ٙ
൥ᅄจ່eପۜՈϞݔ၇Җόɪʘ౽ᅆৌପ
ЪމᏨࣨٙૢ΁fО׼ݰഃ1996͵౤
̈˖ʷପۜၾɓছପۜʔΝί׵˖ʷପۜ
εəɓධ˖ʷᗆйculture identityٙ̌
ঐf˖ʷପۜᔟ͟˖ʷၚग़ٙፄɝdᐏ੻ऊ
൬٫ٙႩΝၾတԑdᔟϤෂ჈˖ʷʫ଄ၾ݂
ڌɓcᅰЗՊᔛ༶͜׵˖ʷ̋࠽яତᗳй 
̋࠽Ꮠ͜ᗳй ʫ࢙ၾႭ׼
ཥɿʿཥኜପۜ ྡᅵᏐ͜׵ପۜɪdνːዚᎇԒဿഃf
؂ༀʿ५ᔌۜ ˖ʷʩ९ፄɝ؂ༀʕdආБணࠇ༶͜f
ᓿۜʿ࢕ࢬۜ͜ ७ུeྡᙜᏐ͜׵ఃჳ̍ༀeᖵஔήಡഃf
༟ৃʿஷৃ߅Ҧ ྡᅵᔷʷᏐ͜׵߅௹᎜ՅഁᅰЗኪ୦ʫ࢙f
ِՈʿ༶ਗۜ͜ ʮ˺eഅഇe˥౺ࠪᆀଷഃᏐ͜f
Չ˼ ҡܸe࠯ུe࠰ࣘᜦഃ͛ݺۜ͜f
༟ࣘԸ๕j͉޼Ӻ዆ଣ101
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ԫfቍІඤഃ2005׵˖ʷБቖɓࣣ
ʕd౤̈j˖ʷପۜෂ჈˖ʷจ଄ၾจ່
ʘ̮dίၾऊ൬٫ʘගٙᗫڷɪdϞഹ̤ɓ
ࡈࠠࠅٙʲɝᓃÑႭɓࡈϞ˖ʷจ່݂ٙ
ԫf
˖ʷପۜᔟ͟ପۜၾ˖ʷจ଄ٙፄɝd
ϓމՈ˖ʷଉܓၾ˖ʷ݂ԫٙପۜf˖ʷਠ
ۜίՉҖόяତɪdԨೌɓ֛ٙ஝ۆאᅵ
όdᎇഹ˖ʷପۜٙϞҖאೌҖdνϞҖٙ
ኜيeࣣ͉dೌҖٙࠪᆀe࢈ᆀഃdϾϞഹ
εʩٙяତ˙όf࣬ኽɪࠑਖ਼࢕ኪ٫࿁˖ʷ
ପۜٙʫ଄ၾ່֛d͉޼Ӻ࿁˖ʷପۜ
ʫ଄ၾ່֛ɪd዆ଣνɨj
1. ପۜՈ௪௴จࠅ९j˖ʷପۜίՉ͛ପཀ
೻ʕdცՈ௪௴จٙࠅ९ίՉʕdீཀ௴
จਗ਼˖ʷၾପۜආБഐΥf
2. ପۜʫўत֛˖ʷᗆйאจ່j˖ʷପۜ
ၾɓছପۜʔΝʘஈdί׵˖ʷପۜϞഹ
˖ʷᗆйٙࠅ९ίՉʕfΪϤ˖ʷପ
ۜ̀ცՈ௪ə˖ʷᗆйٙ̌ঐdʑঐ၈މ
Ո˖ʷʫ࢙ʘପۜf
3. ପۜՈ௪˖ʷʫ଄ၾ݂ԫj˖ʷପ̤ۜٙ
ɓࡈࠅᓃdуމႭɓࡈՈ˖ʷʫ࢙݂ٙ
ԫdீཀ݂ԫਗ਼˖ʷeପۜeऊ൬٫ආБ
ஹഐdʔස༺Ց˖ʷʫ࢙ٙෂ჈dԨঐᔟ
Ϥіˏऊ൬٫ආɓӉə༆ପۜ˖ʷʫ଄f
4. ପۜՈ௪౽ᅆৌପᛆतሯj˖ʷପۜٙପ
͛d݊ც຾ཀɓ೦̷ܠϾϓٙdΪϤ˖ʷପ
͉ۜԒ͵ცՈ௪ə౽ᅆৌପᛆतሯίՉʕf
˖ʷପۜცࠅ຾͟΢၇ʔΝ༟๕ආБ
዆Υe༶͜eБቖdᔟϤᜫɽ଺ঐፋڐe᜗
᜕f˖ʷପۜ৖ɛʘהίdуί׵͉Ԓהబ
ўٙ˖ʷจ່dீཀପۜෂ༺˖ʷʫ଄א݂
ԫdආϾชਗऊ൬٫dԨમ՟ආɓӉٙऊ൬
Бމf
ʞe ɛيᗳᅰЗՊᔛၾ˖ʷପۜணࠇࣩԷ
ί͉޼Ӻʕdઞী༶͜ɛيᗳᅰЗՊ
ᔛ९ҿࢫආБ˖ʷପۜ̋࠽ɪʘᏐ͜ତرf
͉޼Ӻ˸ɚᅰЗՊᔛᏐ͜ʫ࢙ÑՇᇸ˖
ʷeԎεځ༶͜׵˖ʷପۜ̋࠽ʘࣩ
ԷආБઞীfɪࠑՇࡈࣩٙ΍ΝतЍމj(1)
ִ݁͟ዚᗫఊЗהഄ೥ʘᅰЗՊᔛࠇ೥f(2)
༈ɛيணϞ޴ᗫ˖ʷ෤ਜא௹ي᎜d౤Զ༈
ɛي޴ᗫ༟ৃၾ࢝ͪഃʫ࢙f(3)༈ɛيίᅰ
ЗՊᔛʫ࢙ɪ༰މᔮబeҁ዆ܓ৷d˲ՈϞ
Ꮠ͜׵˖ʷ̋࠽ʘ޴ᗫʫ࢙fᔟϤ੽ʕə༆
ᅰЗՊᔛ༶͜׵˖ʷପۜ̋࠽༶͜ʘତرၾ
এഖf
1. Շᇸ˖ʷၾ˖ʷପۜ
Շᇸ˖ʷʕٙՇᇸהܸމᇸʕ͍΋
͛ၾᇸ຾਷΋͛˸ɨᔊ၈Շᇸdᇸʕ͍
΋͛ಀ΂ʕശ͏਷ୋɓЇʞ΂ᐼ୕ᔖЗd຾
਷΋͛ಀ΂ୋʬЇɖ΂ᐼ୕d࿁׵̨ᝄٙܔ
ணၾ্ᘠϞഹʔ̙ጋ๘ٙᅂᚤfБ݁৫਷࢕
߅ኪ։ࡰึᔟ͟ᅰЗՊᔛ਷࢕ۨ߅Ҧࠇ೥ආ
БՊᔛၾڭπdਗ਼ՇЗᐼ୕޴ᗫٙ˖يe๫
˪eা፽ഃdމዝ̦ڭवɨޜ൮ٙߏ፽fԨ
༶͜ᅰЗՊᔛܝٙϓ؈dආБ޴ᗫٙ̋࠽༶
͜dνεద᜗Έဿeၣ१eɛي̔ஷʷྡ
ɓഃf2005ϋࣹ෤ጤִ݁׵ɽ๣ᕄ஝ྌ
Շᇸ˖ʷ෤ਜdഐΥɽ๣຅ήዝ̦eɛ102
ྡࣣ༟ৃኪ̊ccୋ8՜ ୋ2ಂc99.12
˖e;ඝഃतЍd೯࢝Ո˖ʷଉܓٙᝈΈ༟
๕f
Շᇸ˖ʷ̋࠽޴ᗫਠۜd˴ࠅனਯήᓃ
މࣹ෤ጤɽ๣ᕄՇᇸ˖ʷ෤ਜʫdਠۜீཀ
෤ਜனር௅ආБனਯdᜫۃֻ෤ਜʫ༷ٙ܄
ঐ̋˸ᒅ൯fՉʕdՇᇸ޴ᗫ௴จ̋࠽ਠۜ
ڌତٙҖόϞjʮ˺eT-Shirteᎇ˓؎eࣣ
ᜀe˓ዚΞུഃd዆ଣνɨڌɚf
ڌɚʕdՇᇸ˖ʷ޴ᗫ˖ʷପۜഐΥٙ
Җό˴ࠅε˸˚੬͛ݺ޴ᗫٙኜيא˚੬ה
Դ͜ʘيۜfீཀഐΥɽ଺˚੬͛ݺʕԴ͜
يۜdᜫପۜ͵Ո௪ྼ͜׌f
್Ͼd੽Պᔛʫ࢙༶͜Ї˖ʷਠۜٙԉ
ܓආБᏨൖdɪࠑ޴ᗫՇᇸ˖ʷପۜৰ
əᅂࠪΈဿʿ׼ڦ˪ଡ଼̮dՉ˼޴ᗫପۜί
Պᔛ९ҿٙ༶͜ɪԨೌ༰ᜑഹٙᏐ͜ઋҖf
νʮ˺eT-shirtഃʫ࢙ᒱяତ̈ɛي޴ᗫྡ
྅dШίՊᔛ९ҿʫ࢙ၾପۜٙഐΥ༶͜я
ତɪۆ༰މᑛࢮf
ΪϤdՇᇸ˖ʷί˖ʷପۜяତɪd
Ꮠഛ͜Պᔛ༟๕ၾ˖ʷପۜd˸༺ՑՊᔛ༶
͜ၾ˖ʷ̋࠽ʘͦٙf০࿁Շᇸ˖ʷՊᔛʫ
ڌɚcՇᇸ˖ʷ޴ᗫପۜʫ࢙
ᗳcй ପۜʫ࢙
Շᇸ˖ʷ
ᅂࠪΈဿ ʮ˺ T-Shirt
˓ዚΞུ ࣣᜀ ˓፶
ᅝд೐ ৵д؎ ׼ڦ˪ଡ଼
ኪࣣ͛̍ ӽ྅͂˦ዚ
༟ࣘԸ๕j͉޼Ӻ዆ଣ
ྡɓcᇸʕ͍ၾᇸ຾਷ɛيҖ൥ᔷʷ
༟ࣘԸ๕jࣹ෤ጤִ݁ᝈΈБቖஈf103
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࢙׵˖ʷ̋࠽༶͜ɪd͉޼Ӻᓥॶ޴ᗫ˖ʷ
ପۜ༟ࣘd౤̈ɨΐᅰᓃจԈj(1)˖ʷପۜ
Ꮠഛ͜Պᔛʫ࢙ʘ९ҿd˸̋੶ପۜ˖ʷจ
଄d༺Ց˖ʷપᄿʘ̌͜f(2)̙ਗ਼ɛي݂ԫ
ߠ౻eՊ݂ഃdፄɝପۜʫ࢙яତd̋੶ପ
ۜ˖ʷଉܓf(3)̙࣬ኽɛيत׌ၾᏦࣩʫ
࢙dආБ׌ሯ޴ᗫʘ˖ʷପۜணࠇf
2. Ԏεځၾ˖ʷପۜ
ԎεځBeethovenᅰЗՊᔛࠇ೥ੂ
БఊЗމᅃ਷Ԏεځ௹ي᎜dࠇ೥׵2004ϋ
הੂБf௹ي᎜௴֐׵1889ϋd˸Ԏεځ݂
֢މ࢝ͪ٤ගd᎜ʕϗᔛəԎεځ௴ЪЪۜ
˸ʿ࢝ᚎݺਗഃdԨ౤Զ༷܄ਞஞ༷ᚎf
Ԏεځ௹ي᎜ৰəྼ᜗௹ي᎜ٙ࢝ͪ
̮d͵ίၣყၣ༩ɪϓͭٙԎεځ௹ي᎜ၣ
१http://www.beethoven-haus-bonn.ded
ਗ਼һεٙԎεځ޴ᗫ༟ৃၾ௴Ъίၣყၣ༩
ɪ࢝ͪfԎεځ௹ي᎜הணͭٙၣ१ʕd͵
ணͭəԎεځ޴ᗫ̋࠽ପۜٙฤరၾᇞɪᒅ
൯ٙ؂ਕfᔟ͟ၣყၣ༩ආБପۜٙனਯᜫ
ऊ൬٫සცீཀɪၣᒅ൯у̙ᐏ੻Ԏεځ޴
ᗫ˖ʷପۜڌɧf
ԎεځίପۜҖό༶͜ɪ͵ၾ˚੬͛
ݺ޴ᗫٙኜيא˚੬הԴ͜ʘيۜdν৵
д؎eࠪᆀଷeఖʌeT-shirtഃdၾՇᇸ˖
ʷପۜίପۜҖόяତɽߧ޴ΝfৰəϽ
ᅇՑྼ͜׌ሯ̮d০࿁ԎεځՉࠪᆀ࢕
ٙत׌dପۜၾࠪᆀϞഹ޴຅ٙஹഐdνʃ
౤ೞདഅeࠪᆀଷഃf͉޼ӺʕdՇᇸ˖
ʷၾԎεځᔟ͟ପۜԸપᄿՉ˖ʷၾ
ЪۜfՇࣩԷʕהяତٙପۜҖόᐿεdΪ
Ϥ͉޼Ӻਗ਼ڋӉə༆Շᇸ˖ʷၾԎε
ځᅰЗՊᔛ׵˖ʷପۜ̋࠽Ꮠ͜d০࿁Չ
ପۜٙᏐ͜ҖόɪආБ༟ࣘٙϗණdə༆Չ
༶ٙ͜˙ΣdආɓӉᓥॶ̈ɨڌ̬fʱй੽
ɛي׌ሯe̋࠽˙όe̋࠽ʫ࢙ආБə༆f
੽ڌ̬ʘ̋࠽˙ό༶͜ʕ̙˸೯ତd
Շᇸ˖ʷၾԎεځίᅰЗՊᔛ९ҿ
༶͜ɪd˴ࠅ༶͜˸ྡ྅eᅂࠪe
˖οމ̋࠽˙Σf͉޼ӺආɓӉၾՊᔛ
ʫ࢙ʱᗳආБᓥॶdԱృՉ̋࠽༶͜এഖϾ
዆ଣ̈ɛيᗳᅰЗՊᔛ༶͜Ї˖ʷପۜɪʘ
ڌɧcԎεځ޴ᗫପۜ༶͜Җό
ᗳcй ༶͜Җό
Ԏεځ
ͩၷ྅ ልႡ೥ ޴࣪
ࠪᆀCD ᅂ˪CD դਥ؎
৵д؎ ͣᚆήৢ ෥मഅ
དഅ ᝌਚਸ਼ ှ᚛
નᖬ ࠪᆀଷ ๞ཽྦ
ఖʌ ౤஛ T-shirt
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˙Σၾʫ࢙d዆ଣνɨྡɚf
(1) ྡ྅jਗ਼ɛيٙҖ൥ၾிۨࠠ෧d̙
ԴɛيҖ൥຾͟ᔷʷΎආБၾପۜഐ
Υ༶͜f̤̮ϼ๫˪eྡ྅ഃν˓
͌eϜᗅഃd͵̙ਗ਼Չ༶͜Ց˚੬
͛ݺ޴ᗫʘيۜdԴପۜՈ௪ྼ͜׌
̮dऊ൬٫ίԴ͜ପۜࣛ͵ঐගટБ
ቖପۜd༺ՑପۜБቖʘͦٙf͵̙
༶͜Պᔛ๫˪ၾྡ྅ʘʫ࢙dയ՟̈
Չʕʩ९ආБ௴จ೯ซd௴ி̈ዹत
ٙ௴จପۜf
(2) ᅂࠪjᅂࠪʕ̍ўəɛيה௴ЪٙЪ
ۜνࠪᆀeႀᒋഃdאՉ˼޴ᗫ
ᅂ˪া፽ഃfᅂࠪ௅ʱ༟ࣘ͵̙ᔟ͟
ܝɛࠠอ༕ᙑٙ˙όאႾ˸̤ɓԉܓ
༆ᛘdϾϞഹЀͦɓอٙᝈชf
(3) ˖οj˖ʷପۜ࠯݂ࠠԫʫ଄dഐΥ
ɛي޴ᗫ݂ԫאՊ݂d̙Դ˖ʷପۜ
һՈଉܓၾіˏɢfϾɛي݂ٙԫၾ
ߠ౻ৰə̙̋੶ପۜଉܓ̮d͵̙༶
͜ίڌစݺਗɪdආɓӉ೯࢝Ꮥᄌႀ
̨ᄌഃݺਗf
ɛيᗳᅰЗՊᔛ̋࠽༶͜ί˖ʷପۜ
ɪdცࠅணࠇ٫ٙ௴อၾ̷ܠdה௴ி̈ٙ
˖ʷପۜɰʑঐዹՈतЍf͉޼Ӻઞীࡈࣩ
ʘ˖ʷପۜίପۜٙ࿴ϓၾڌତᄴࠦɪd
Շᇸ˖ʷਗ਼ɛيࠠอҖ෧dਗ਼ᇸʕ͍΋
͛ၾᇸ຾਷΋͛̔ஷʷeྡҖʷdҷᜊՉഗ
ɛ͛и࡝೷ٙΙ൥dԴɛชᙂ࢙׸ፋڐܝd
Ύਗ਼வԬྡ྅̋˸༶͜fϾԎεځ̋࠽
༶͜ίପۜɪdۆΪϋ˾༰ɮჃᗫڷdΪϤ
ί̋࠽༶͜ɪ˴ࠅ˸ӽ྅೥މ˴d̤̮ɰΪ
މࠪᆀ࢕ٙԒʱᗫڷdΪϤίࠪᆀ˙ࠦ̋࠽
༶͜ɪdɰ༰Ϟй׵Շᇸ˖ʷεᅵdν
ϞjࠪᆀଷeࠪᆀCDഃяତ˙όf
್Ͼʔሞପۜ࿴ϓၾڌତٙᄴࠦɪ݊О
၇яତd௰މࠠࠅٙʥ݊ऊ൬٫ٙટաܓၾ
ᒅ൯จᗴf˖ʷପۜ௰ࠠࠅٙ݊ঐ੄஗ᄿމ
ऊ൬dீཀऊ൬Бމᜫ˖ʷପۜٙପۜ͛ն
ַڗfΎᔟ͟௴ி̈อٙ˖ʷପۜၾอٙᙄ
ڌ̬cՇᇸ˖ʷၾԎεځ˖ʷ̋࠽ΐڌ
ᗳй Շᇸ˖ʷ Ԏεځ
ɛيߠ౻ ݁طɛي ࠪᆀɛي
̋࠽˙ό
ɛيӽ྅༶͜ྡ྅ ɛيӽ྅eϜᗅ༶͜ྡ྅
ɛي݂ԫၾߠ౻˖ο ɛي݂ԫၾߠ౻˖ο
ᅂࠪΈဿၾાԫߏ፽˪ ௴Ъࠪᆀ̋࠽༶͜ᅂࠪ
̋࠽ʫ࢙
ၾ˚੬͛ݺ޴ᗫʘيۜԨഐΥᝈΈ༺
Ց˖ʷપᄿdପۜ͵̙ᔟ͟ၣ༩ᒅ൯
՟੻f
ৰၾ˚੬͛ݺ޴ᗫ̮d͵੶ሜ̈ࠪ
ᆀʘࠅ९dԨഐΥᝈΈ༺Ց˖ʷપ
ᄿdପ̙ۜீཀ௹ي᎜ၣ१ආБᒅ൯
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ᕚdԴ੻ପۜၾ૧ෂ༺ʘ˖ʷ੻˸ַᚃdආ
Ͼᐏ੻ྼሯٙлूfவɰ݊ᅰЗՊᔛ༶͜ί
̋࠽ɪ௰୞ٙͦٙf
參、	 研究方法
͉޼Ӻࠠᓃί׵ઞীɛيᗳᅰЗՊᔛ
९ҿᏐ͜׵˖ʷ̋࠽e˖ʷପۜʘྡ྅eద
ҿeኜيʘணࠇᏐ͜f͉޼Ӻᔟ͟ሯ׌޼Ӻ
˙جʕٙዝ̦޼Ӻجၾࡈࣩ޼Ӻج੽޼Ӻࣩ
ԷʕආБઞীə༆dԨ዆ଣᓥॶ̈ɓணࠇএ
ഖၾᅼόfΎ˸ୖ࣬ଣሞʘ޼Ӻ˙جҖ෧̈
͉޼Ӻʘଣሞf
ɓe ࡈࣩ޼Ӻ
͉޼Ӻʘה˸મ͜ࡈࣩ޼ӺجࡡΪί
׵d޼Ӻ٫ঐආБə༆ࡈࣩٙԫྼઋرeϗ
ණࠠࠅٙ޴ᗫ༟ࣘeܱઢ̙ঐٙਪᕚe೯࢝
̙Бٙ˙ࣩe˸܄ᝈٙᝈᓃආБ޼Ӻʱؓˢ
༰d੽ʕ፯኿˸༆Ӕਪᕚdᐏ੻޼Ӻٙࠠࠅ
༟ࣘԸ๕fΪϤ͉޼Ӻீཀə༆ᅰЗՊᔛ༶
͜׵˖ʷ̋࠽ʘ޴ᗫࡈࣩd˸܄ᝈٙᝈᓃආ
Б࡚ؓd੽ࡈࣩʕə༆ணࠇٙ˙όၾএഖd
ਗ਼Ϟп׵ə༆޼Ӻʘᙄᕚf
ɚe ዝ̦޼Ӻ
͉޼Ӻમ͜ዝ̦޼Ӻމ޼Ӻ˙جʘɓd
˴ࠅ͵ϽඎՑ޼Ӻᙄᕚʕٙ༟ࣘዝ̦׌f቎
ڠሬ΋͛ሖ͛ЇʦʊϞϵϋዝ̦dՉה፲व
ɨԸٙޜ൮˖يၾ˓ᇃdே݊޴຅ޜ൮ٙண
ࠇ༟๕fΪϤਗ਼வԬ༟ࣘ̋˸ϗණ዆ଣd੽
ʕ዆ଣᓥॶ̈቎ڠሬ΋͛ʘɛي݂ԫeዝ̦
ߠ౻eࠪᆀ௴Ъഃf
ྡɚcɛيᗳᅰЗՊᔛ९ҿ׵˖ʷପۜ̋࠽ʘ༶͜
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肆、	 鄧雨賢數位典藏與文化產
品設計
቎ڠሬ΋͛ྡɧdࣹ෤ጤᎲᆐɛd
͛׵1906ϋ7˜21˚d՗׵1944ϋ6˜11˚f
቎ڠሬ΋͛ɓ͛ಀ௴Ъ஢εᑖلɛɹٙဂ
ϜdνٝΤٙ̬֙ߎe˜ցฎe
ૐ݆ࠬeڠցڀഃdЇʦʥމ˰ɛ
הఃλf ၽᝄவ෯ɺήd఻ϵϋ˸Ըዝ຾ə
ʔΝٙ˖ʷה಩ݑdνjί˚͉୕طࣛ˾d
પਗ਷Ⴇ༶ਗуהፗٙ˚ႧfЇ਷
͏ִ݁Ը̨d͵પਗə̏ԯ༑຅਷Ⴇf
ீཀʔΝ˖ʷߠ౻ٙഐΥd̨ᝄ˖ʷϞഹ࿃
อٙ۶࿒dяତ̈ዹत׌ၾεᅵ׌f
቎ڠሬÑவɓЗ஗య၈މ̨ᝄဂᑼʘ
˨ٙਃɽࠪᆀ࢕d˼ה௴Ъٙࠪᆀdʔස
̨݊ᝄ͏ڳٙᄳ๫d͵ϓމ̨ᝄɛ͏ːᜳٙ
ဂϜf˖ኪ࢕ᒤၴ݁΋͛ಀவჿ᝔ᚑjԟ
၇Ꮄߕeਗɛd˲ɦॱၘ͉ɺբٙࠬࣸd˄
ʲΥ̨ᝄɛ͏ٙცࠅыlᄿᅧeཥൖ㛪d఻
˷ೌ˚ೌʘdࢥɪӊࡈή˙ೌɓஈʔ̙ၲf
̙˸Ⴍd̴ࡁʊ຾ʔұʔϔ̨ٙᝄɛٙːᜳ
Ϝɿff቎ڠሬה௴Ъٙࠪᆀᔟࠪ͟ୌଉ
ʲٙˀᏐə˚ಟϋ˾eɽ଺ٙːઋᄳ๫ၾ͛
ݺઋ౻dމܝ˾ɿ࢑वɨəబԑٙࠪᆀᔋ࠮
ᑽЎᆎd2005f˼ٙ௴Ъʔසί຅ࣛி
ϓݴБdהवෂЇʦٙဂϜdһϓމɽ࢕Ѐ
ᆞঐ༉ٙাኳfνjૐ݆ࠬeڠցڀe̬֙
ߎe˜ցฎഃfϾމəߏׂவЗࠪᆀ࢕dЗ
׵ࣹ෤ጤᎲᆐඊɽϫࣙd͵෧ͭə˼ٙზ྅
ίಳऱdԶ˰ɛᓼ΃f
௴Ъəڐϵ࠯ࠪᆀٙ቎ڠሬ΋͛d˼
ٙࠪᆀଉଉٙᅂᚤə̨ᝄٙɛ͏dί˼஻˰
ܝࣹ෤ጤᎲᆐඊϓͭə܄࢕˖ʷ᎜f᎜
ʕணͭə቎ڠሬࠪᆀ᎜d࢝̈቎ڠሬ΋͛ٙ
޴ᗫ˖ي̦ࣘʿ˼ٙࠪᆀdᜫۃ̘ਞᝈٙ͏
଺dঐᔟ͟᎜ʕٙ࢝ᚎ༟ৃdආɓӉٙႩᗆ
வЗਃɽٙࠪᆀ࢕fԨίࣹ෤ጤᎲᆐඊٙᎲ
ᆐɽϫಳऱdணͭə቎ڠሬ΋͛ٙზ྅d౤
ྡɧc቎ڠሬ΋͛ᖦΤ๫
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Զə቎ڠሬ΋͛ٙ޴ᗫ݂ԫߠ౻dᜫ͏଺ঐ
ႩᗆவЗࠪᆀ࢕fϾίอ϶ᣡ؍ඊ͵ணͭə
቎ڠሬࠪᆀ˖ʷ෤ਜ˸ߏׂவЗਃɽٙ
ࠪᆀ࢕f
቎ڠሬʘᅰЗՊᔛࠇ೥ࣹ͟෤ጤ˖ʷ҅
ආБՊᔛၾڭπdԨਗ਼Պᔛܝٙϓ؈d˸ᅰ
З௹ي᎜ʘ˙όίၣ༩ɪяତfϾՉίᅰЗ
̋࠽༶͜ɪdۆϞা፽˪eᅂࠪeၣ१ഃ˙
όྡ̬fԨ׵2008ϋࣹ෤ጤணͭࣹ෤
܄࢕˖ʷ᎜Ñ቎ڠሬࠪᆀ᎜dਗ਼቎ڠሬ΋
͛ٙ޴ᗫ༟ৃί᎜ʕ̋˸࢝̈f
ɓe ͉޼Ӻʘ቎ڠሬ̦ࣘᅰЗʷʫ࢙
቎ڠሬ΋͛޴ᗫ̦ࣘၾ˖يʱйϞϼ๫
˪eࠪᆀeࣣᘬeኔ௝ഃʫ࢙f್ϾίᅰЗ
Պᔛʫ࢙ʕdԱኽՉ̦ࣘ˖يʘत׌ʔΝd
຾ᅰЗʷܝٙᏦࣩࣸόІ್ɰᎇʘʔΝdν
ϼ๫˪ᅰЗʷܝʘᏦࣩу˸ྡ˪ᏦҖόආБ
ڭπdᅂ྅eࠪᆀ௅ʱۆ˸ᅂࠪᏦ˙όڭ
πf͉޼ӺɗԱኽᅰЗՊᔛҦஔคᇜ2007
وਗ਼˖ي̦ࣘԱኽՉ˖يҖόၾᅰЗʷܝ
ڭπᏦࣩࣸόආБʱᗳdʱᗳᗳйϞjϼ๫
˪ၾϜᗅ˓ᇃeᔥᇭࠪᆀਨ˪eՉ˼̦ࣘഃ
ʫ࢙νɨڌʞהͪf
቎ڠሬ޴ᗫ̦ࣘᅰЗʷʫ࢙ʕdਗ਼஢ε
ޜ൮ٙ˖يၾ̦ࣘՊᔛڭπɨԸfνՉʕ฽
މঌࢮٙϼ๫˪e˓ᇃഃdே݊ᎇഹࣛගٙ
ݴ஻Ͼ஼နฦᕸٙيۜfࡊ߰ӚϞ຾ཀᅰЗ
ՊᔛٙҦஔ̋˸ᅰЗʷڭπdவԬ༟ࣘɰਗ਼
ᗭ˸яତί˰ɛࠦۃf̤̮ί͉ϣᅰЗʷʫ
࢙ʕʘᔥᇭਨ˪௅ʱdʱйආБəਨᆵ෥ᅺ
ၾᔥᇭवᑊࠪᆀᔷ፽ٙʈЪd׀ྼٙяତ̈
ҁ዆ٙवᑊࠪᆀfீཀҁ዆ٙϗ፽ၾՊᔛd
Ңࡁ੻˸੻ٝ຅ࣛɛࡁהᛓՑ௰މࡡ֐ٙࠪ
ᆀdɰঐᔟϤਗ਼ᔥᇭਨ˪ආБՊᔛڭπf
ɚe ቎ڠሬ˖ʷପۜணࠇྼਕ
͉޼Ӻ࠯΋ீཀ቎ڠሬᅰЗՊᔛʫ࢙ʱ
ྡ̬c̸቎ڠሬᅰЗ௹ي᎜࠯ࠫe̛ၣ१ʫࠫ
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ᗳdආɓӉᏨൖ̙ආБ˖ʷପۜ̋࠽༶͜ʘ
९ҿڌʬf
ᔟ͟९ҿᏨൖၾʱᗳd͉޼Ӻ༶͜቎ڠ
ሬᅰЗՊᔛʫ࢙ʕʘྡ྅eᅂࠪe
˖οഃ९ҿආБ༶͜fᔟϤᜫהணࠇ̈
ʘ˖ʷପۜһՈϞ˖ʷଉܓၾዝ̦ʫ࢙ྡ
ʞf
1. ϼ๫˪Ꮠ͜ၾ቎ڠሬிۨᔷʷ
ί቎ڠሬᅰЗՊᔛʕdϼ๫˪Ϊϋ˾ɮ
ჃʘΪ९d੽९ҿٙᏨൖʕ̙˸೯ତ๫˪ᎇ
ഹࣛගٙݴ஻ϾяତعරٙઋرfΪϤᔟ͟
ϼ๫˪ʘጜ፯d੽፯֛ٙϼ๫˪ʕ΋ਗ਼቎ڠ
ሬ΋͛ʘɛيிۨतᅄࠅ९ᓥॶ዆ଣdΎආ
БᔷʷfԱኽϼ๫˪ࠠ෧ܝٙɛيdৰə̙
˸ڭϞՉɛيतᅄ̮d͵̙˸࢝ତ̈Ϟй׵
ϼ๫˪הഗɛʘᕿᔚeూٙ̚ᝈชdϾϞ̙
ฌeబሳբ׌ʘΙ൥fᔟ͟ɛيٙࠠอ෧ி
ၾҖ൥ٙᔷʷdᜫ቎ڠሬהഗʚɛෂ୕eՍ
ؐٙΙ൥dঐ̋˸͂ॎfৰϤʘ̮dɛيྡ
྅͵̙༶͜ʔΝڌઋeઋၫٙ࢝ତdආɓӉ
ணࠇ̈ڌઋྡ྅d̋˸༶͜ՑՉ˼մᗙପۜ
ɪdνT-shirte׼ڦ˪eʮ˺ഃ̙ᏀΙྡᅵ
ʘኜيɪྡʬf
2. वᑊাኳଷ{ᔥᇭਨ˪ࡡࠪࠠତ
቎ڠሬᅰЗՊᔛࠇ೥ʕ̤ɓࠠࠅ
Պᔛϓ؈Ñ቎ڠሬ΋͛ה௴Ъʘᔥᇭਨ˪ࠪ
ᆀd͵݊ࠠࠅ˲ޜ൮ٙՊᔛʫ࢙f͉޼Ӻᔟ
͟ྼყܰஞѥගϗᔛ࢕d஼ɓϗ፽வԬޜ൮
ٙवᑊਨᆵᆀϜdீཀࠪᆀٙᔷ፽ၾ༟ࣘϗ
ණdᜫவԬवᑊࠪᆀ੻˸ࠠอ࢝ତί˰ɛࠦ
ۃf͉޼ӺᏝ֛˸ࠪᆀЪމ˴ൿʘ˖
ʷପۜdணࠇ̈˸ᅰЗՊᔛʕवᑊࠪᆀ
Ъމପۜࠅ९dႾ˸ϼ๫˪eɛي݂
ԫߠ౻ഃʫ࢙ਂމ˖ʷପۜÑवᑊাኳ
ଷfପۜᔟࠪ͟ᆀٙᅧ׳ၾ޴ᗫ݂ԫՊ݂
ٙ౤ԶdආɓӉഐΥ቎ڠሬ޴ᗫ˖ʷʫ࢙d
ᜫᒅ൯٫ঐί୩ᛓࠪᆀࣛd͵ঐə༆༈࠯ࠪ
ᆀ޴ᗫߠ౻ၾՊ݂f͉˖ʷପۜʘணࠇࠠᓃ
މdீཀணࠇ̷ٙܠd˸࢝කٙҖόක઼ࠪ
ᆀଷٙிۨଷɿf຅ଷɿ஗ක઼ࣛdʫᔛ፽
ࠪ౺˪ٙʃۨवᑊዚуක֐ᅧ׳ᔥᇭਨ˪ה
ϗ፽ʘࡡࠪfΝࣛ͵̙ቡᛘଷʫᗫ׵቎ڠሬ
̻݂ٙ͛ԫʫ࢙f͉ணࠇ˸࿎ᜑ቎΋͛ٙࡈ
ɛ͛ն݂ԫމணࠇ˴ൿྡɖf
ڌʞc቎ڠሬᅰЗՊᔛପ̦̈ࣘᅰЗʷʫ࢙
ධcͦ ʫcc࢙ ᅰඎ
ϼ๫˪ ቎ڠሬ΋͛޴ᗫʘϼ๫˪f 80ੵ
Ϝᗅ˓ᇃ ቎ڠሬ΋͛ה௴ЪʘࠪᆀϜᗅ˓ᇃၾ͏ගમᓘʘᆀϜᇃf 11ੵ
ᔥᇭਨᆵ෥ᅺ ᔥᇭਨᆵɪʘ෥ᅺf̍ўϜΤeЪ൚eЪϜe೯Б٫ഃʫ࢙f 20ੵ
ࠪᆀ ቎ڠሬ΋͛ה௴Ъʘࠪᆀʫ࢙f 41࠯
Չ˼˖ي ̍ў቎ڠሬ΋͛ᐏ཯ʘኔ௝eڌ౮ًeԴࣣ͜ᘬഃʫ࢙f 38΁
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ڌʬc቎ڠሬᅰЗՊᔛ९ҿʫ࢙ʱᗳႭ׼
Պᔛʫ࢙ Պᔛʱᗳ Պᔛ९ҿ ʫc࢙
቎ڠሬᅰЗՊᔛ
ྡ྅
ϼ๫˪ ቎ڠሬ΋͛޴ᗫϼ๫˪f
Ϝᗅeਨᆵ Ϝᗅၾਨᆵ෥ᅺഃf
ᅂࠪ
௴Ъࠪᆀ ቎ڠሬ௴Ъʘࠪᆀf
া፽ᅂ˪ ቎ڠሬ޴ᗫߏ፽˪eᅂ˪ഃf
˖ο
݂ԫߠ౻ ቎ڠሬ޴ᗫ௴Ъߠ౻ၾ͛ૹ݂ԫf
ሞ˖޼Ӻ ቎ڠሬʘ̻͛eࠪᆀഃ޼Ӻሞ˖f
༟ࣘԸ๕j͉޼Ӻ዆ଣ
ྡʞc቎ڠሬ˖ʷପۜ९ҿ༶͜
༟ࣘԸ๕j͉޼Ӻ዆ଣ
ྡʬc቎ڠሬɛيிۨၾ৵д؎
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3. ࠪᆀवᑊࣣ{ϼ๫˪ၾਨ˪ࡡࠪʘ዆Υ
ί቎ڠሬᅰЗՊᔛʫ࢙ʕd˖οՊᔛᗳ
й౤Զə቎ڠሬ΋͛ٙ޴ᗫ̻݂͛ԫၾ௴Ъ
ߠ౻dί޴ᗫሞ˖޼Ӻ˙ࠦd͵০࿁቎ڠሬ
΋͛޴ᗫԫيආБ޼ӺၾʱؓdᜫҢࡁ੻˸
һ̋ə༆வɓЗࠪᆀ࢕ٙʫː˰ޢၾ௴Ъʫ
࢙f͉޼Ӻ০࿁˖οᗳՊᔛʫ࢙ʕ቎ڠሬ΋
͛޴ᗫ݂ԫߠ౻d༶͜቎ڠሬᅰЗՊᔛʕٙ
वᑊࠪᆀeϼ๫˪eɛي݂ԫߠ
౻ഃՊᔛʫ࢙dආБ˖ʷପۜ̋࠽༶͜f
ࠪᆀवᑊࣣʫ࢙፯֛቎ڠሬ΋͛ʘ຾Պ௴Ъ
Ñ̬˜ૐڠЪމࣣʫʧୗʫ࢙f
ࠪᆀवᑊࣣପۜʫ଄ഹࠠࠪᆀ݂ԫ
ٙෂ༺ၾ༟ৃٙ౤Զdᔟ݂͟ԫၾࠪᆀᜫऊ
൬٫ঐආɓӉ᜗᜕቎ڠሬ΋͛ה௴ЪʘᎴߕ
ࠪᆀ̮dᎇഹࣣʕ݂ԫٙˏჯϾঐ੄ආɓӉ
ᐏ੻޴ᗫ˖ʷ༟ৃf͉ணࠇʘतЍί׵л͜
הᅰЗʷʘᔥᇭਨ˪ࡡࠪࠠତdϗ፽׵̙፽
ό౺˪ʕdӊ͂කɓࠫࠦуක֐ᅧ׳ᔥᇭࡡ
ࠪdΥৎࣛࠪᆀуᗫௐfίؚሧࠪᆀ̙ࣛΝ
ࣛቡᛘ቎ڠሬ௴Ъࠪᆀ݂ࣛٙԫߠ౻f͉ண
ࠇ˸࿎ᜑ̬e˜eૐeڠഃ̬ɽΤЪٙʫ࢙
މணࠇ˴ൿྡɞf
቎ڠሬ΋͛ה௴Ъٙ஢εဂϜdЇʦʥ
ᄿމݴෂdνϞΤٙૐ݆ࠬeڠցڀe̬֙
ߎഃഃேಀ஗ڐ˾ဂ˓ɦΎܓࠠอ༕ᙑfШ
̙઎ٙ݊dٟึɽ଺࿁வԬૅܛٙ௴Ъ٫ٙ
ə༆dۍ݊ˇʘɦˇfΪϤd͉޼Ӻᔟ͟˖
ʷପۜணࠇٙҖόڌତdڮԴऊ൬٫ঐආɓ
Ӊə༆቎ڠሬe̘ٝ༸வЗࠪᆀ࢕ߠܝ݂ٙ
ԫʿ˼ᔮబٙ௴ЪdආɓӉٙ࿁̨ᝄவ෯ɺ
ήɪٙ˖ʷঐϞഹһଉɝٙə༆dϾ༺Ց͉
ɺ˖ʷঁঀeଉಔٙྤήf
͉޼Ӻʘ˖ʷପۜணࠇࠠᓃί׵࿎ᜑ቎
ڠሬ΋͛Ъۜʘࠪᆀतሯf༰ɓছ̹ࠦ
ɪݴஷ˖ʷਠۜʔΝʘஈί׵d͉޼Ӻʘਠ
ྡɖcवᑊাኳଷ࢝කၾϗΥͪจྡ
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ۜணࠇ༶͜ϗᔛ࢕הޜᔛʘᔥᇭਨ˪d຾ཀ
ᅰЗʷʘܝd˸ࠪᆀଷၾϞᑊ݂ԫࣣٙҖό
яତfɓছ˖ʷਠۜணࠇ౷ཁ༶͜ൖᙂྡ྅
࣑ٙ୅dא݊ྼ᜗ிۨʘ࣑୅dԷν̹ࠦ௰
੬Ԉٙ৵д؎א݊Tܮf್Ͼd቎ڠሬ΋͛
ʘ˖ʷ༟ପतЍί׵ࠪᆀʘૅܛd߰ீཀൖ
ᙂяତਗ਼ϞࠠତʘѢᗭd߰ீཀᔥᇭਨ˪Ը
ؚሧɦڢɓছૄ໊̙ࠋዄfה˸ίϽඎяତ
ࠪᆀʘࣛ˾ዹत׌dၾҎૐપᄿ౷ʿ׵
͏଺ٙᕐࠠϽඎʘɨf͉޼Ӻʘ˖ʷਠۜண
ࠇd˸̙ඎʷ͛ପdቖਯᄆࣸʧ׵ɧϵʩЇ
ʞϵʩʘගٙϞᑊ݂ԫࣣၾࠪᆀଷЪމ௰୞
֛ࣩٙ˖ʷପۜணࠇf
伍、	 數位典藏與文化加值設計
流程
ڐϋԸ˖ʷ̋࠽ٙ౤ࡇdᅰЗՊᔛʫ
࢙༶͜׵˖ʷ̋࠽ணࠇ͵աՑ΢˙ᝓͦf˖
ʷ̋࠽ணࠇܸٙ݊ਗ਼˖ʷʕٙ˖ʷΪ९eࠬ
ࣸၾतЍආБפ՟dԨ̋˸ᔷʷϓމணࠇࠅ
९dԨ༶͜ணࠇމவ˖ʷࠅ९రӋɓࡈୌΥ
ତ˾͛ݺۨ࿒ٙอҖό؍࿲इd2005f
ϾᅰЗՊᔛ༟๕ீཀ˖ʷ̋࠽ணࠇٙ˙όd
ආБᔷʷᏐ͜dϓމҢࡁ˚੬͛ݺɪٙପ
ۜdᜫᅰЗՊᔛʫ࢙˸࿃อٙࠦႶяତf
͉޼Ӻீཀ༶͜቎ڠሬᅰЗՊᔛ༟
๕ආБ˖ʷପۜ̋࠽ணࠇd੽ணࠇཀ೻ʕ೯
ତɛيᗳᅰЗՊᔛ׵˖ʷ̋࠽ணࠇᅼόfீ
ཀணࠇݴ೻ʕʱؓ޼Ӻϓ؈੽ʕə༆˖ʷ̋
࠽ʘᅼόၾএഖdԨᓥॶՉ̋࠽༶̙͜Б˙
ΣdԶܝᚃ޴ᗫ̋࠽ணࠇਞϽ༶͜f
ྡɞc̸वᑊࣣʫࠫணࠇe̛̬˜ૐڠࠪᆀवᑊࣣ
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ɓe ɛيᗳᅰЗՊᔛၾ˖ʷ̋࠽ʘจ່
ɛيᗳᅰЗՊᔛၾ˖ʷ̋࠽ணࠇٙഐ
ΥdԴ੻Պᔛʫ࢙ঐϞഹอۨ࿒ٙяତf˖
ʷ̋࠽ணࠇdᜫɛيᗳᅰЗՊᔛʫ࢙ঐ໵ᜊ
ϓމɓՈ˖ʷᗆйၾʫ଄ٙପۜfίପۜҁ
ϓܝd༶͜ପۜіˏɽ଺ءจɢԨ˲ପ͛ɽ
଺ᙄᕚdᜫٟึɽ଺ঐ࿁޴ᗫᙄᕚϞהᗫ
ءdආɓӉપᄿପۜ˖ʷʫ଄fϤ̮dҖϓ
ɓᙄᕚܝٙ˖ʷପۜd͵̙೯౨ՉࣖᏐdග
ટ੭ਗ˖ʷᝈΈᆠᆓഃݺਗf͉޼ӺႩމਗ਼
ɛيᗳᅰЗՊᔛᏐ͜׵˖ʷ̋࠽ͦٙ˴ࠅϞ
ɨΐɧᓃj
1. ீཀ˖ʷ̋࠽ਗ਼ɛيᗳՊᔛʫ࢙˸εʩ˙
όяତf
2. ɛيՊᔛʫ࢙ၾ˖ʷ̋࠽ഐΥପ͛ɽ଺ᙄ
ᕚdආɓӉપᄿ˖ʷʫ଄f
3. ˖ʷପۜഐΥ˖ʷ෤ਜdආϾ੭ਗ˖ʷࣚ
༷ᝈΈf
ɛيᗳՊᔛ९ҿ༶͜׵˖ʷ̋࠽ɪdʔ
සස݊ʫ࢙ٜٙટ༶͜Ͼʊd੽Պᔛʫ࢙ᔷ
ʷՑ˖ʷ̋࠽ɪd݊ცࠅɓஹЕٙ௴จܠϽ
ၾ໘ɢዧᐗٙཀ೻fՊᔛ९ҿνО༶͜Ց˖
ʷ̋࠽d݊ცࠅ௴จܠϽٙ̋ɝdʑ੻˸ᅜ
Ꮨ̈ഘᙻٙ˦ڀf
ɚe ɛيᗳᅰЗՊᔛ׵˖ʷ̋࠽ʘ೻ҏ
ɛيᗳᅰЗՊᔛʫ࢙༶͜׵˖ʷ̋࠽
ࣛdც຾ཀ༟ࣘϗණၾ዆ଣٙݴ೻fீཀ༟
ࣘٙϗණၾ዆ଣdගટ࿁׵Պᔛʫ࢙ϞഹΌ
ࠦ׌ٙڋӉə༆f͉޼Ӻᔟ͟ணࠇପۜཀ೻
੽ʕᓥॶ̈ɛيᗳᅰЗՊᔛ༶͜׵˖ʷପۜ
̋࠽ʘݴ೻ᅼόfɛيᗳᅰЗՊᔛʫ࢙ʕd
ԱኽՉ༟ࣘۨ࿒ၾᏦࣩࣸόɽߧ̙ʱމj
ྡ྅ᗳjνϼ๫˪eྡᙜᅵόe೥Ъe
˓ᇃഃʫ࢙fᅂࠪᗳjνࠪᆀeႀᒋe
ᄌϜഃʫ࢙f˖οᗳjՊᔛʫ࢙޴ᗫዝ
̦eߠ౻eՊ݂ഃfᔟ͟˸ɪٙʱᗳd˸л
ආБܝᚃᅰЗՊᔛ༶͜Ї˖ʷପۜ̋࠽ɪٙ
ۃໄЪุྡɘf
1. ፯֛Պᔛʫ࢙jᅰЗՊᔛʫ࢙ί૧ආБ˖
ʷ̋࠽༶ࣛ͜d࠯΋඲፯֛Պᔛʫ࢙˴
ᕚfீཀՊᔛ˴ᕚٙ፯֛d˸лܝᚃආБ
˖ʷପۜணࠇࣛʘන࿫f್Ͼί˴ᕚ፯֛
ɪd͉޼Ӻܔᙄცၾਖ਼࢕ীሞ൙Пd˸ᒒ
еʫ࢙፯֛፹ႬϾிϓପۜක೯ᗭܓf
2. Պᔛʫ࢙ʱᗳj຾፯֛˴ᕚܝٙᅰЗՊᔛ
ʫ࢙dίՉʫ࢙ʱᗳɪϞഹʔΝٙᗳۨd
ν˸͉޼Ӻʘ቎ڠሬᅰЗՊᔛމԷd޴ᗫ
Պᔛʫ࢙ʱᗳуϞjྡ྅ᗳeᅂࠪᗳe˖
οᗳഃʫ࢙fΪϤdᔟ͟Պᔛʫ࢙ٙʱ
ᗳdৰə̙ਗ਼Պᔛʫ࢙ԱՉᏦࣩ׌ሯආБ
ʱᗳ̮d͵̙ίʱᗳཀ೻ʕd࿁዆ࡈՊᔛ
ʫ࢙ϞഹһଉɝٙႩᗆd༺Ցᐝܸ߰౛ٙ
ྤήdɰʑঐ੄੽ʕയ՟̙̈༶͜ʘ९ҿ
ၾࠅ९ආБ˖ʷ̋࠽Ꮠ͜f
3. ᓥॶɛيतЍjϤ௅ʱމ࿁૧ආБ̋࠽ண
ࠇʘɛيආБዝ̦ߠ౻ၾɛيतЍə༆f
͉޼Ӻ˸቎ڠሬᅰЗՊᔛʫ࢙Ъމ̋࠽޼
ӺʘࣩԷd༹͟ɛيՊᔛʫ࢙ʕආБ༟ࣘ
዆ଣd੽ʕᓥॶ̈ɛيतЍၾࠠࠅԫධd
ආϾഐΥ༶͜Їପۜணࠇʕf
4. ஝ྌ̋࠽Ꮠ͜˙ΣjϾ຾ʱᗳ዆ଣܝٙՊ113
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ᔛʫ࢙d༹̙ක֐০࿁Չʫ࢙ආБ̋࠽Ꮠ
ٙ͜஝ྌfீཀՊᔛʫ࢙ᓥॶ዆ଣʕdண
ࠇ٫ਗ਼੽Պᔛ༟ࣘʕᐏ੻Պᔛʫ࢙ʕٙ޴
ᗫ༟ৃdᑘνϋ˾eྡᅵʫ࢙eՊᔛᗳ
ۨe˖ʷจ່ഃ޴ᗫ༟ৃfΎ০࿁ʱᗳٙ
ᗳйආБᏐ͜dνྡ྅ᗳٙՊᔛʫ࢙dу
̙˸஝ྌྡ྅༶͜Їପۜɪdணࠇ̈͛ݺ
ۜ͜ഃfɦνᅂࠪᗳՊᔛʫ࢙dۆ̙০࿁
ՉᅂࠪՊᔛ९ҿ̋˸ᔷʷԴ͜d௴ி̈ν
ᏕᄌഃڌစݺਗfΪϤdίܝᚃආБ˖ʷ
ପۜ̋࠽ணࠇࣛdʔШ඲ϽᅇՑପۜяତ
˙όd͵ცϽᅇՑ˖ʷจ଄ၾ˖ʷଉܓf
ਬϞਗ਼Պᔛʫ࢙ආБΌࠦ׌ٙə༆ܝdʑ
ঐணࠇ̈˿ɛชΝԒաʘ˖ʷପۜf
5. ௴จ̋࠽೯ซjί௴จ೯ซ௅ʱɪdɽߧ
̙ʱމՊᔛࠅ९ᓥॶe̋࠽яତ˙
όe˖ʷจ଄ፄɝɧࠅᓃdႭ׼ν
ɨf
(1) Պᔛࠅ९ᓥॶjਗ਼Պᔛ९ҿʕٙࠅ९
ආБയ՟dνɛيतᅄe˾ڌ׌ي
ۜe͛ૹतࣿԫᔴe௴Ъʫ଄ഃࠅ९
ආБᓥॶ዆ଣf
(2) ̋࠽яତ˙όjяତ˙ό̍ўəӔ֛
ପۜ༶̮ٙ͜ᝈeҿሯeяତҖό
ഃdνՈतࣿ׌ʘيۜא˚੬͛ݺي
ۜ޴ᗫഃf
(3) ˖ʷจ଄ፄɝj˖ʷจ଄ၾ݂ԫٙፄ
ɝd݊˖ʷପۜၾɓছਠۜʔΝʘ
הίf್Ͼ˖ʷၾପۜٙഐΥdცࠅ
ɓ೦̷ܠၾ໘ɢዧᐗdΪϤί˖ʷจ
଄ፄɝɪdਗ਼ึڀ൬༰εࣛගආБ೯
ซf
ྡɘcᅰЗՊᔛʫ࢙׵˖ʷପۜணࠇʘᅼό
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6. ପۜഐΥɛيतЍj຾ཀɓஹЕٙ዆ଣᓥ
ॶၾ௴จ೯ซܝdу̙ഹ˓ආБପۜʫ࢙
ٙணࠇfίணࠇཀ೻ʕცᏨൖၾۃӉ᜷
௴จ೯ซʕᓥॶ዆ଣ̈ʫ࢙݊щ޴ୌ
ԨഐΥɛيʘतЍd݊щၾෂ༺ʘ˴ᕚ޴
ѕΥf˸еኬߧ˖ʷପۜҁϓܝdၾͦᅺ
Ꮭࠈପ͛ʔΝٙഐ؈f
7. ପۜணࠇࡌ͍ృᐑjආБପۜٙ͂ᅵ༊
Ъeࡌ͍ഃృᐑd˸ᆽႩପۜၾணࠇʘʫ
࢙޴ୌdνϞ೯ତ፹ႬᎇуආБࡌ͍ၾሜ
዆d˸ᒒеኬߧܝᚃᘌࠠ፹Ⴌٙ೯͛f
8. ҁϓ˖ʷପۜjҁϓɓഐΥᅰЗՊᔛ༟๕
ၾ˖ʷจ଄ʘ˖ʷପۜdආБܝᚃ˖ʷБ
ቖe˖ʷપᄿഃਗЪf
͉޼Ӻ౤̈ʘ˖ʷପۜணࠇᅼόd݊ீ
ཀྼყਞၾᅰЗՊᔛࠇ೥dආБ˖ʷପۜʘ
ணࠇdה੻ՑٙணࠇᅼόdԨڢ̥݊஝ྌண
ซٙ٤ሔf౤ԶਞၾᅰЗՊᔛʘɛࡰאணࠇ
٫dίආБᅰЗՊᔛɛي˖ʷପۜணࠇࣛd
̙ਞϽٙ዁Ъᅼόdᒒеணࠇ٫νೌ᎘ႏᖼ
ছྒྷ༊ೌ˖ʷʫ଄ٙணࠇਠۜf͉޼Ӻ˸ɛ
يᗳᅰЗՊᔛމ̈೯ᓃdਗ਼቎ڠሬ΋͛ʘ˖
ʷ༟ପЪމᅰЗՊᔛၾ̋࠽˖ʷପۜணࠇʘ
ࡈࣩf͊Ը͉޼Ӻʘணࠇᅼόਗ਼ʔࠢ׵Ꮠ͜
ίࠪᆀ࢕ʘᅰЗՊᔛdՉ˼ዝ̦ɛيɰਗ਼Ν
ᅵቇ͜׵ϤᅼόfԷνd೥࢕אᎉ෧࢕ഃՉ
˼׌ሯٙෂাɛيdਗ਼̙Ꮠ͉͜޼Ӻהᓥॶ
̈ʘணࠇᅼόd˸࿎ᜑՉ˖ʷ༟ପतሯdண
ࠇ̈ՈϞ˖ʷᗆй׌ʘ˖ʷପۜd˸પᄿ݅
ϞʘᅰЗՊᔛʫ଄f
˖ʷପۜᒱϞՉ৖ɛʘஈdШίආБ
ᅰЗՊᔛၾ˖ʷପۜഐΥ༶ࣛ͜dۍϞഹ޴
຅ٙژᓟ඲༨൳fΪϤணࠇ٫ίආБᅰЗՊ
ᔛၾ˖ʷପۜഐΥࣛdৰ̙Աృɪࠑʘݴ೻
̮d͵Ꮠਗ਼૧ආБ̋࠽༶͜ʘᅰЗՊᔛʫ
࢙dආБΌࠦ˲ଉɝٙə༆d˸лܝᚃପۜ
ணࠇࣛʘݴ࿫f
陸、	 結論與建議
͉޼Ӻ೯ତɛيᗳᅰЗՊᔛ༟๕Ꮠ͜
׵˖ʷପۜ̋࠽ɪdᆽྼϞՉ̙Б׌ၾतࣿ
׌f್ϾdίආБɛيᗳᅰЗՊᔛ༟๕ᔷʷ
Ꮠ͜׵˖ʷ̋࠽ɪࣛdۍ͵Ϟცءจʘ˙Σ
ၾࠅᓃf
͉޼Ӻீཀዝ̦˖ᘠઞীၾணࠇྼਕd
౤̈ᅰЗՊᔛʫ࢙׵˖ʷପۜணࠇʘᅼόf
ϤᅼόϞɞɽӉ᜷j(ɓ)፯֛ᅰЗʫ࢙(ɚ)
ੂБՊᔛʫ࢙ʱᗳ(ɧ)ᓥॶՊᔛतЍ(̬)஝
ྌ̋࠽Ꮠ͜˙Σ(ʞ)௴จ̋࠽೯ซ(ʬ)ପۜ
ഐΥՊᔛतЍ(ɖ)ପۜணࠇࡌ͍ృᐑ(ɞ)ҁ
ϓၾඎପfீཀ͉޼ӺʘྼყࣩԷd˸ɪʘ
ணࠇᅼόdਗ਼ʔස˟׵Ꮠ͜׵ɛيᗳᅰЗՊ
ᔛdՉ˼ᗳۨʘᅰЗՊᔛɰ̙ீཀϤɓᅼό
ආБᅰЗՊᔛٙ˖ʷପۜ̋࠽ணࠇf
ɓe ޲ܠၾܔᙄ
͉޼Ӻᔟ቎ڠሬᅰЗՊᔛʫ࢙༶͜׵˖
ʷ̋࠽ணࠇʘݴ೻dீཀ˖ʷପۜணࠇࣩԷ
ආБ᜕ᗇfί޼Ӻཀ೻ʕdආБ༟ࣘٙค዆
ၾᓥॶdආɓӉ౤̈˸ɨܔᙄf
1. ɛيᗳᅰЗՊᔛ׵̋࠽༶͜ɪᒈ׵ڭςj
ɛيᗳᅰЗՊᔛ੬Ԉ˸εద᜗ၣ१אᅰЗ115
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௹ي᎜ഃҖόяତfᒱ͵༺Ցપᄿʘࣖ
͜dШۍա׵ཥ໘eၣყၣ༩ഃࠢՓϾೌ
ج༺ՑΌࠦٙપᄿ̌͜f
2. ɛيᗳᅰЗՊᔛ׵˖ʷ̋࠽༶͜ɪᆽϞՉ
̙Б׌˲̙ಃΣεʩ೯࢝jί͉޼Ӻʕ˸
቎ڠሬᅰЗՊᔛʫ࢙ආБၾ˖ʷପۜ̋࠽
༶͜ഐΥdᆽ̙ԈՉ̙Б׌fପۜ˴ࠅ˸
яତ቎ڠሬࠪᆀʘत׌הίfਗ਼ࠪ
ᆀЪމପۜࣨːࠅ९dආБՉପۜٙ̋
࠽Ꮠ͜f
ɚe ܝᚃ޼Ӻܔᙄ
޼Ӻ٫຾͟༶͜቎ڠሬᅰЗՊᔛʫ࢙९
ҿЇ˖ʷପۜணࠇཀ೻ʕᝈ࿀೯ତՑᅰᓃତ
൥dආɓӉᓥॶ̈ɨΐᅰᓃܝᚃ޼Ӻܔᙄd
Զܝᚃ޼Ӻ٫ආБ޴ᗫᙄᕚ޼ӺࣛʘਞϽf
1. ˖ʷପۜனਯஷ༩ʘਪᕚj͉޼Ӻᙄᕚ
ʕd቎ڠሬ΋͛ᒱίࣹ෤ጤணͭϞ቎ڠሬ
˖ʷࠪᆀ᎜eอ϶ጤணͭ቎ڠሬࠪᆀ˖ʷ
ߏׂ෤ਜdШίɪࠑ᎜ʫၾ෤ਜʫdԨೌ
னርՉ޴ᗫ˖ʷପۜʿմᗙfΪϤ͉޼Ӻ
͵ಂૐᔟ͟Ϥϣ޴ᗫପۜணࠇପ̈dᔟϤ
סጌˏ͗dˏৎ޴ᗫᙄᕚϾঐίɪࠑ෤ਜ
ϞהආɓӉ஝ྌdʔස̙ᔟϤᐏ੻ྼሯл
ूϗɝd͵̙ගટБቖ቎ڠሬՉࠪᆀ˖
ʷf
2. ༶͜Бቖഄଫၾ˖ʷପۜഐΥආБ˖ʷપ
ᄿʘ̙ঐj˖ʷପۜҁϓܝdცࠅீཀБ
ቖഄଫٙ༶͜ආɓӉપᄿഗٟึɽ଺fீ
ཀБቖഄଫٙ༶͜dᜫһεɛႩᗆə༆˖
ʷପۜʿՉߠܝהᒯўٙจ່fڐϋԸ˖
ʷପۜீཀБቖഄଫٙ༶͜dᇕிəڥ଻
ٙϓ؈dν΢ή˙˖ʷ׌ݺਗഃdᜫһε
͏଺ਞၾԨଉɝə༆຅ʕ˖ʷจ଄f
3. ഐΥ຅ήପุપਗ˖ʷᝈΈБ೻ʘ̙ঐ
׌j቎ڠሬÑவЗϋස39๋ٙࠪᆀ࢕d஗
య၈މ̨ᝄဂᑼʘ˨ٵ֛Չዝ̦ή
Зf್Ͼdᒱ್˼஗య၈މ̨ᝄဂᑼʘ˨
̮d˼Νࣛɰ݊ɓЗ઺ʷೌᅰኪ͛ٙϼ
ࢪfί቎ڠሬ΋͛ᔮబٙ௴Ъၾ઺ԃ͛ૹ
ʕdಀታԑί̨̏eࣹ෤eอ϶ഃήfவ
Ԭή˙މəߏׂ቎ڠሬ΋͛d͵ϓͭəߏ
ׂ᎜ၾߏׂ෤ਜdϓމ˚ܝ͏଺ۃֻܰஞ
ਞᝈʘήfϾீཀ຅ήପุၾ˖ʷഐΥd
ආɓӉҖϓ˖ʷᝈΈБ೻dৰə༺Ց቎ڠ
ሬࠪᆀ˖ʷપᄿ̮ͦٙd͵̙މ຅ή੭Ը
ྼሯٙ຾᏶лूf
ɧe ޼Ӻː੻
޼Ӻ٫ᔟ͟ਞၾ቎ڠሬᅰЗՊᔛʫ࢙d
੽ʕə༆ՑՊᔛٙਖ਼ุၾѢᗭf੽˖يٙ՟
੻eԴ͜બᛆeܝண༟ࣘܔໄʿணࠇପۜd
வɓஹЕٙᐑഐே־Ϥၡၡ޴ϔfί͉޼Ӻ
ཀ೻ʕdค዆޼Ӻ٫຾᜕ʿː੻ᓥॶ̈˸ɨ
ᅰᓃj
1. ᅰЗՊᔛʷၾ˖يબᛆਪᕚjආБ቎ڠሬ
ᅰЗՊᔛཀ೻ʕd˖يၾ༟ࣘબᛆٙ௅ʱ
މ༰މᐿိʘ௅ʱf቎ڠሬ΋͛ίՉϼ๫
˪ၾ˓ᇃ௅ʱdوᛆהϞᛆމՉܝ˾ɿ࢑
הϞdΪϤίආБϤ௅ʱ༟ࣘᅰЗʷࣛd
՟੻બᛆ݊฽ცءจʘࠠᓃfՉ˼νሞ˖
޼Ӻeᅂࠪ༟ࣘᅰЗʷၾબᛆഃdৰცء116
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จوᛆהϞɛʘ՟੻Չબᛆ̮dίબᛆٙ
൬͜ၾᏦࣩԴٙ͜ʪ஢ᇍఖɰცε̋ء
จfίආБ˖يᅰЗՊᔛʷࣛdوᛆਪᕚ
˸ʿԴ͜ᇍఖʘޢ֛މ࠯ࠅࠠᓃf
2. Պᔛ˖يʫ࢙༟ৃ՟੻ၾ༟ࣘһ͍j˸͉
޼Ӻ቎ڠሬᅰЗՊᔛʫ࢙ʕٙɓϜຟː
ڀމԷd࿁༈Ϝٙ౜ࠑމ቎ڠሬމˎ
ׂ஻̘ٙɾՅה௴ЪʘဂϜf್Ͼd຾
ཀϤϣՊᔛࠇ೥ʕϜᆵ༟ࣘٙᗇྼၾኪ٫
ٙ޼Ӻˢ࿁೯ତd༈Ϝ௴ЪࣛගϘ׵ɾՅ
஻̘ʘࣛගdɰᔟϤһ͍ə࿁༈Ϝٙ፹Ⴌ
ə༆f
  ್Ͼd༟ࣘٙਖႬၾһอԨڢ݊ᎇഹՊᔛ
ࠇ೥ٙഐҼϾഐҼٙfՊᔛܝٙ༟ࣘᎇഹ
อٙ˖يၾ޼Ӻ̈ତd͵Ꮠʚ˸ਖ͍dᜫ
Պᔛʫ࢙ঐၪܵՉ͍ᆽ׌fீཀҁ዆ٙՊ
ᔛ༟ࣘ౜ࠑdίආБ̋࠽༶ࣛ͜ɰʑʔЇ
׵೯͛ᔬ͜ʘઋҖf
3. Պᔛɛيʫ࢙ၾ˖ʷପۜʘᗫஹ׌jପۜ
̮ᝈ˸ʿՉהʫўٙ˖ʷจ່ึ̸̛ऊ൬
٫݊щᒅ൯fࡊ߰މՈ௴จאՈଉܓ˖ʷ
จ່ʘପۜdۆ̙іˏऊ൬٫ආБڋӉə
༆ၾႩٝf߰ೌجˏৎऊ൬٫ءͦאጳ
ሳdίପۜ༔ਪၾᒅ൯ɪdۆ༰މЭໝf
್Ͼdί˖ʷପۜٙணࠇяତɪdৰə˖
ʷପ̮ۜۨცіˏऊ൬٫ءจ̮dᒔცၾ
Պᔛɛيʫ࢙Ϟהᗫᑌdʑঐϓ̌ٙਗ਼ପ
ۜ૧ෂ༺ʘ˖ʷપ̘࢝̈f
ί̨ᝄவ˪ɺήɪdɽ଺̙ঐ࿁቎ڠ
ሬٙࠪᆀேЀᆞঐ༉dШۍႭʔ̈ࠪᆀٙ
௴Ъ٫݊ምfவᅵٙઋرԨʔසස̥݊೯͛
ίࠪᆀϾʊd̙ঐ݊ɓష೥eɓಊܔጘeޟ
Ї̥݊Ңࡁᜓᒿɓጊٙఙ౻f̨ᝄኹϞ஢ε
฽ՈतЍٙ˖ʷၾʫ଄dவԬே݊ცࠅҢࡁ
̘Ⴉᗆd̘ə༆ٙࠠࠅޜᘒfீཀՊᔛഛ̋
ڭπdΎл̋͜࠽˙όᜫٟึɽ଺ආɓӉႩ
ᗆdʑ݊˖ʷ̋࠽ٙͦήf
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1. Introduction
Mr. Yu-Shian Deng (1906-1944) was a 
highly respected Taiwanese folk song composer. 
His most famous works included those still sung 
by Taiwan people and had become ingrained in 
their collective memory, e.g., Wangchunfeng 
(Spring Breeze), Yuyehua (Flowers in a Rainy 
Night), Sijihong (Love Song of Four Seasons), 
Yueyechou (Sorrow in a Moonlit Night). 
Esteemed as the “Father of the Taiwan Folk 
Songs,” Mr. Deng left behind a collection of 
photographs, shellac records, manuscripts, and 
other forms of records. This paper introduces 
design ideas for converting his digital archive 
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collection into value added cultural products. 
It further discusses the principles of cultural 
product design based on digital archives 
resources.
Digital archives contain a wide array of 
content. People-centered archives constitute a 
great portion of the existing archives, and the 
contents may include manuscripts, artifacts, and 
other forms of records related to those persons. 
These archival resources form a rich repertoire 
for cultural product design. Value adding 
applications of digital archive resources in the 
form of cultural products may be achieved via 
the following design approaches: (1) directly 
employing original images from the digital 119
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archives on the cultural products; (2) employing 
the cultural ideas or the “spirits” of the archives 
content in product design; and (3) creatively 
transforming the original images and applying 
those in product design.
In an age of increasing globalization, 
cultures have become distinguishing symbols 
for product identities. Cultural identity and 
cultural identification bring recognition and 
satisfaction to consumers and have become 
strong promoters of local merchandizes. How 
to manifest and maximize cultural identity and 
uniqueness is at the core of product design 
in the current trends toward culture based 
creativity industry.
2.   Discussion of the Prior Design 
Cases
Two prior cases of cultural product design 
derived from digital archives were discussed 
in depth in this article. The first case was the 
digital archive of Chiang Kai-Shek & Chiang 
Ching-Kuo (“The Two Chiangs Archive”). 
The two former presidents of the Republic 
of China (Taiwan) had greatly influenced the 
Taiwan society. The National Science Council’s 
National Digital Archives Program had digitized 
the two political ﬁgures’ photographs, artifacts, 
and other forms of records. Cultural products 
based on the digital collection were developed, 
including multimedia CDs, Web sites, and 
cartoonized figures of the Two Chiangs. The 
second case was the digital archive and the 
derived cultural products of Beethoven-Haus 
in Germany (http://www.beethoven-haus-bonn.
de). The 2004 digital archive project had put 
forward Beethoven’s archival information and 
related products on the Web.
In the first case, the cultural products 
derived from the collection were mostly 
artifacts combining cultural and utilitarian 
purposes, e.g., ﬁgurines, T-shirts, travel mugs, 
bookmarks, cell phone straps, etc. Most of 
the design directly employed people-related 
images, but the integration of the digital content 
elements into product design was weaker. 
In contrast, the second case also manifested 
the combination of cultural and utilitarian 
intensions. For example, the products also 
included mugs, scarves, T-shirts, etc. But in 
this case the designers integrated the content 
characteristics into product design. That is, 
based on the musical essence of the Beethoven 
archive, the design demonstrated strong musical 
themes, e.g., pencil with violin, the music box 
“For Elise”, etc. Based on the case comparison, 
the authors concluded that the Two Chiangs 
value added applications may be improved 
by highlighting the digital content themes or 
other characteristics in the product design, or 
by weaving the cultural contexts of the archive 
(e.g., the background stories of the persons) into 120
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the product design, thereby strengthening the 
historical and cultural meanings of the products. 
Based on the prior cases, this study also 
summarized that the existing cultural product 
design for digital archives mainly employed 
static images, audiovisual resources, and texts 
derived from the archival content as the basis 
of creativity. First, the use of images involved 
re-creation or transformation of the people 
ﬁgures. Second, the audiovisual resources used 
fro design included artistic works (e.g., music, 
dance, etc.) and documentary ﬁlms and records. 
Third, the text based design emphasized the 
integration of the archival content and context 
in the product design, thereby empowering 
the products with a storytelling capability 
and enhancing their cultural value and 
attractiveness.
3. Methodology
This study first used the case study and 
historical research methods to understand 
previous design cases and then proposed the 
design approach for this project. The case study 
method allowed for the collection of important 
factual information relevant to the case and 
the identiﬁcation of potential design problems. 
Based on the systematic analyses, the authors 
were able to compare prior designs objectively 
and developed a viable design approach. The 
historical research method contributed to the 
richer understanding of Yu-Shian Deng and his 
archive.
4.   Case Description & Product 
Design
Mr. Yu-Shian Deng was a native of 
Longtan, Taoyuan. During his short lifetime he 
had composed numerous popular folk songs. 
To celebrate his achievement, the Taoyuan 
Hakka Culture Center in Longtan established 
a museum to display Deng’s record and 
musical works. In Cyonglin, Hsinchu, another 
Hakka township, a memorial music park have 
also been established for the composer. The 
collections included Mr. Deng’s photographs, 
music recordings, books, award medals, and 
other records and artifacts. Based on the three 
content elements previously introduced, i.e., 
static images, audiovisual resources, and texts, 
this study identified the sources for creative 
product design from the collections. The static 
images included photographs, scores, and 
phonographic records. Audiovisual resources 
included the music composed by Mr. Deng 
and documentary ﬁlms of him. Texts included 
the written biographies of Deng and all textual 
descriptions of his life and works. Based on the 
sources, the authors conducted the following 
designs:
1. Creative transformation of the Deng images: 
the authors selected a number of photographs 121
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and analyzed Deng’s image characteristics. 
The authors then endowed the person image 
with different expressions and emotions, 
thereby created lively images of Deng to 
be printed on the surface of products. The 
transformed Deng images differed from the 
serious, stereotyped images as presented in 
the collection.  
2. A music box integrating Deng’s music and 
stories: the Deng collections contained 
original shellac recordings. The authors 
designed a music box which contained chips 
that stored original music from the shellac 
recordings. The box also contained textual 
descriptions of Deng’s life and works.
3. A singing photographic book: a chip was 
embedded in the book which automatically 
played the infamous “April Rain” whenever 
readers browsed the pages. The music was 
from the original shellac recording, and the 
textual content introduced the historical 
context of the music and the composer.
Music is the essence of the Deng 
collections. Concerning the rich rhythmic 
elements in the collections which were difﬁcult 
to visualize in derived products, this study 
attempted designs that integrated music. 
Further, Deng’s music catered to the general 
public. The products should be capable of 
delivering the historical meanings as well as be 
affordable to the general consumers. Based on 
the considerations, the products proposed in this 
study were intended for mass production. The 
sales prices of the music box and the singing 
photographic book were estimated to be within 
300-500 N.T. dollars (approximately 10-16 U.S. 
dollars). 
5.   Recommendations for Future 
Design & Research
From the experience of this project we 
concluded that the goals of product designs for 
people centered digital archives may include the 
following:
1. To highlight the digital archives collections 
via diverse representations;
2. To promote the values of the collections by 
integrating content and design;
3. To promote cultural themed tourism via well 
designed archives and products.
When designing people centered digital 
archives products, designers may follow these 
steps:
1. Selecting the appropriate themes that 
characterize the collection (consult content 
experts if needed);
2. Categorize content into imagery, audiovisual 
and textual resources and extract usable 
elements from each for creative design.
3. Identify the characteristics, historical 
information, and cultural signiﬁcance of the 
persons being documented.122
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4. Integrate the identified elements and 
meanings in product design.
5. Creativity may manifest via employing the 
identiﬁed personal characteristics and stories 
or via product features, representations, and 
utilities.
6. Evaluate if the design delivers the cultural 
meanings of the collections.
7. Adjust or re-conduct design until the products 
meet design goals.
8. Manufacture the products and launch the 
marketing and promotion programs.
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